acebooki reklaamikampaani
' protsess

Kasvata sihtgruppi, kontakte ja tee miitiki

Merlis Jusupov
merlis@kodulehekoolitused.ee




Probleem

buying
FACEBOOK ENGAGEMENT fa C.EbOOk®
28080 likes

15 Ways to Score More Facebook Engggement

pd shares? Here are




Mis on FB remarketing?

FB remarketing ehk taasturundus

FACEBOOK

Sinu veebileht 6

Potentsiaalne klient Ta naeb sinu
.. . ... aga lahkub . _
kulastab sinu lehte reklaami Facebookis

Reklaam tuletab meelde voi taastab kiilastaja huvi.
Ta tuleb tagasi lehele ja sooritab tehingu.




Kuidas Jon Loomer sihib?

My Targeting Priority

People who have bought from me

People who have subscribed/registered with me
People who have read my work and visit often
People who engage with my content on Facebook
People who have read my work and visit at all
People who know and follow me

People who may not know me, but should*

N 9O W N =D

o) |coomer




Kuidas Jon Loomer sihib?

1.  Website Custom Audiences

2. Data Custom Audiences

3. Engagement Custom Audiences
4. Page Likes/Fans

5. Lookalike Audiences

6. Interests/Behaviors*

N
>




Milline on edukas FB reklaam?

Sihitud digele
sihtgrupile

Sisu ja disain



FB reklaamimudel

Sihtgrupi
kasvatamine (1000)

Kontaktide kogumine

Miitik

Koolitused



Kliendi teekond

<

Segment
lehel Segment
kdinutest e-maili

andjatest

Jv’ y B
-l




Kokku 3 etappi

@ Kampaania
Kasvata sihtgruppi

@ Kampaania
Kogu kontakte

@ Kampaania
Tee muuki



Eelarve, pakkumine ja
optimeerimine

Eelarve
Enne katseta ja veendu

Pakkumine
Liiga madal - ei hoia kokku

Optimeerimine
Vastavalt eesmargile



Milline on edukas FB reklaam?

Sihitud digele
sihtgrupile

Sisu ja disain




FB reklaami 4 edu tegurit

2 Starbucks

1. Tugev visuaal - 90% infost omandame
visuaalselt. Pilti modistame kiiremini kui teksti.

N
W

Join us for the World's Largest #StarbucksDate! February 13th from 2 P.M.
to close.

2. Tugev side sihtgrupiga - seotud pilt,
tekst ja maandumisleht = parem levik ja
tulemus.

G /| WO LARGEST #STARBUCKSDATE
. ' FEBRUARY 1314 =2 .M. 10 CLOSE

3. Unikaalne vadartuspakkumine -
miks peaks sinu reklaamile klikkima, mille
poolest oled erilisem? Ole usutav.

#StarbucksDate
Explore our perfect pairings for this lovely occasion: French press Caffé Verona & a 4 Ule Skutse tegevusele M inimestele

chocolate brownie, Raspberry or White Chocolate Mocha & a Heart Cookie, or...

Learn More tuleb 6elda, mida nad peavad tegema. Neid
peab stimuleerima voi ergutama.



Mis on popim reklaami vorm?

1. Page Post Link ad 74.8% - hea

viis suunata liiklus kodulehele

2. Video ads 15.1% - seob histi
sihtgruppi ja paneb tegutsema

3. Photo ads 8.2% - suurepirane
meeldimiste ja kommentaaride
saamiseks aga mitte liikluse
toomiseks. Puudub CTA voimalus

4. Teised reklaamivormid 1.9%
- Uritused ja pakkumised

® Link

@ Photo
Video

@ Other




Titipiline FB reklaam

1. Pealkiri - 250 tihemarki, millega Wistia T
putida sihtgrupi tdhelepanu -
Wistia changes the way that your business connects with customers using
video

2. Tekst - liihike kirjeldus tootest voi ’
lehest, mida reklaamitakse ‘

2. Text

3. Kirj eldus - kuni 250 tihemarki, . l\.

millega kirjeldad pakutavat uudisvoos . Image

4. Domeeni nimi - kodulehe URL e

LI

. ’

5. Call to action - nupp, mis néitab, Video Marketing Platform <« 1. Headline
kuhu kiilastaja peab klikkima Wt 5 8 viieo marketing patorm at Combnes word clss W0eo hosting

mareting 100l and video anaiytcs

N Loarn More

6. Pilt - tihelepanu dratav ehk koitev Vol 3. Description 4

ilt, mis on seotud pakutavaga
Pt p & 4. 5. Call to action

Caption

~—




Reklaami pealkiri

o M el © Pealkirja pikkus 4-5 sona

Learn to code Node.js with the help of a mentor. Class stans this week! e Kasu rOhutaV

(s}

* Sihtgruppi konetav

« Raéigi konkreetselt

Learn Node.js Faster
With a Mentor

Thinkful
Short Become a Full Stack DCVCIOer

headline The best way t0 leam Node.|s is with @ mentor. Start today and build a job-ready
portiolio



Reklaami tekst ja kirjeldus

Longer
description

Sidekick By Hubspot

Never stop emailing "— Short text

i you've been On the hunt for the perfact way 10 take your emall game 10 the next

level, look no further

Teksti pikkus ca 15 sona
Kirjelduse pikkus ca 17
sona

Konsentreeritud sisu

Annab tugeva pohjuse
edasi klikkimiseks



Tédhelepanu sonad

@) oo ooy g ° SINA/SINU
- TASUTA
- UUS
- KOHE/NUUD
- ROHKEM
- JUBA ULE 50 000 ON LIITUNUD

Get out of your News Feed and into our free learn-to-code program!

= -

Learn To Code For Free

Receive an invitation 10 Dash, our fast and fun coding tool that teaches you HTML,
CSS, and JavaScript. You'll learn how to build personal websites, blog nes, small

business websites, a8 Bveh CSS robots — all on your own time
(-]

Sign Up



Tédhelepanu sonad

Sol Dog Foundation 3 Profie « TOPS5 EDUKAMAT FIRMAT
What Ricky Gervais found out about this animal cruelty shocked him. Help d KATASTROOFILINE
. VOIDA

« STOPP

+ SOKEERIV

« $65K

~ * 20% SOODSAM
-+ 10,100, 1000

What wiped the smile off Ricky's face? Click here to find kasutamine

out.

In 30 800000, YOU can hep icky Gervas it s0p 1 il torur anc.. reklaamis annab eelise nende suhtes, kes
seda ei tee

Sign Up
‘"



https://arxiv.org/abs/1103.2903

* 65.7% viitab reklaamilt oma lehele m
L4 22.50/0 jatavad Selle kasutamata Not your typical business? Not your typical business card

* 11.8% lisab URL-le ka teksti
* Lisa kodulehe aadress ja slogan

NB! Kasuta reklaamide margistamiseks
, kui saadad liiklust kodulehele.


https://ga-dev-tools.appspot.com/campaign-url-builder/
https://ga-dev-tools.appspot.com/campaign-url-builder/

Call to action

IR e Ki proie * Populaarsemad iileskutse nupud on
More flexble than a loan, smarter than a credit card. Get approved for up “Learn More’, “Shop Now’, and “Sign Up

$100k in minutes.

* CTA nupp juhatab kiilastaja tegevuseni

* CTA nupp tuleb visuaalselt esile
« ‘Contact Us’, ‘Buy Tickets’, and “Subscribe’

* Iga CTA nupp, mis on spetsiifiline on
abiks

Get the Small Business Funding You Need!

Click here to learn more about Kabbage and 1o start your application now

clear CTA

~»




Pilt

Pilt peab riaikima tootest @ Srowie 3 Profie
Plldll Valks tekStl Olla kunl 200/0 Get your perfect image from over 100.000 photographers- all Royalty Free

Pildil v&ib olla max 3-4 objekti o sl
Nédod tombavad tihelepanu !“‘ o
Naiitab, mida klient saab ,@s,,'x,w,,e‘

Suunab kiilastaja tihelepanu
Viljendab + /- emotsiooni

Here's $25 To Buy Photos

Get 2 photo you love- Promised




Pilt

Pilt peab rddkima tootest

° ° = O . . 3 Jesse Doubek fz Lisa leh Idi hulk
Pildil voib teksti olla kuni 20% ﬂ : .
Pildil voib olla max 3-4 objekti Download this FREE guide to grow your audience on Facebook & become

THE leader in your space!
Naod tombavad tihelepanu \aata tGiget

Naditab, mida klient saab
Suunab kiilastaja tihelepanu
Viljendab + /- emotsiooni

FREE DOWNLOAD

11 STEPS T0 10,000
RAVING FANS

[FREE GUIDE] Your 11 Steps To 10,000 Raving FB Fans

This is a simple, complete, and step-by-step process for quickly and consistently
building your audience on Facebook and getting your first 10k fans!

Lisateave




Kas katsetad, milline pilt tootab sinu jaoks

paremini?

e AdEspresso

Need Inspiration for your Facebook Ads? Download this unique collection
of 500+ real world Ads by Top Advertisers around the world and get
inspired!

Get It Now ===> http://hubs.ly/y0kxDz0

500+ Facebook Ads

that will inspire you

el SV S

500+ Facebook Ads Examples Collection

Froe Instant Downicad, Spy Top Brands' secrets 10 successiul Facebook Ads,
3,000+ Marketers already got their copy, what about you?

Download

" Like [J Comment 2> Share 24 5

Cost per Download: $1.68

A AdEspresso

20

Need Inspiration for your Facebook Ads? Download this unique collection
of 500+ real world Ads by Top Advertisers around the world and get
inspired!

Get It Now ===> http://hubs.ly/yOkxDz0

500+ Facebook Ads

that will inspire you

500+ Facebook Ads Examples Collection

Free Instant Download. Spy Top Brands' sacrets to successhul Facebook Ads.
3,000+ Marketers already got their copy, what about you?

Download

* Like [J Comment 2> Share 01 W1

Cost per Download: $3.13



Kas katsetad, milline pakkumine tootab sinu

jaoks paremini?

Rosegal [ £} 199 iHeartDogs.com [ £}

W
Loségat

Sale Women's Hoodie Around $10 Like if you'd wear it!
Every purchase feeds 7 shelter dogs!

RESCUF

4 H..ao v
THE MISTREATED

JAVE

THE INJURED

Up to 50% OFF! Best Women's Hoodie
Fashion Women's Hoodie Sale, Shop it Now! Every Purchase of This Shirt Feeds 7 Shelter Dogs!
Shop Now

Shop Now

w521 W3 12
e 52K P 640 A 9.6K



Kas tekst vihjab kliendi valule voi1 unistusele ja

samas ka probleemi lahendusele?

q Hootsuite

Start saving time on social.

Emotional: Benefit

A\ 4

Manage all your social networks from one simple dashboard with Hootsuite
Pro. Try it free for 30 days!

Rational: Great Features

Emotional: Happy and relaxed,
+more time

Free 30-Day Trial efHeetsuite-Rre

Join 10 million+ professionals using Hootsuite to manage their social media. Easily
connect all your ial networks, reach your customers, and grow your business.

4

Rational: No risk, it's free to try

Sign Up

a1l

WV

Social Proof: 10 million users!




A Cheat Sheet to High-Converting
Facebook Ad Creative

Takes advantage of larger image Answers the nagging reason ‘why’
and longer copy on Desktop someone should click.
News Feed. '

It's fig season! Not sure what to do with figs? Here's a great dessert recipe
to share

Short & Sweet Headline

Direct and to-the-point in under
five words or less.

Visceral, Communicative
Image

Bright colors jump out, with realistic
view of what this ad is selling.

Evidence of Social Proof

If your peers like it, so will you.

Action-Oriented CTA

Uses a verb to hint at what you're
going to get when you click.

qﬁ Kissmetrics S



Kas tead, et reklaami koht ja kampaania eesmark

on omavahel seotud?

Desktop News Feed: Use for conversions (but can be cost
prohibitive for other objectives).

Desktop Right Column: Reserve for retargeting & remarketing
to brand-aware people.

Mobile: Use primarily for driving discovery and brand
awareness

Kissmetrics.com



https://blog.kissmetrics.com/high-converting-facebook-ad/
https://blog.kissmetrics.com/high-converting-facebook-ad/
https://blog.kissmetrics.com/high-converting-facebook-ad/

Tee eeltbod

Tahelepanul!
Kodulehele tuleb eelnevalt lisada

Loo 2. kampaania tarbeks

Loo 1. kampaania sihtgrupid praktiline video

Audiences

Lookalike Audien m
Lookalie pvcierdE) <)

Loo Website Custom Audience segmendid: Loo Facebook Custom Audience segmendid:
Popimate postituste kilastajad (180 p) Video vaatajad (180 p)

Visited Your \ollset:,‘\tljg] [_Pcl)go
Website — 30 Days P
Days


https://www.facebook.com/business/help/952192354843755
https://www.facebook.com/business/help/952192354843755
https://www.facebook.com/business/help/952192354843755

Loo 1. kampaania

Kampaania eesmark on:
Clicks to Website

1. etapp: kasvata sihtgruppi

Loo Kampaania sihtgrupid (Audience)

Lookalike Audience Interests

Loo Website Custom Audience segmendid:
Popimate postituste kiilastajad

Visited Your \(;?c:’:js(,j] [_P?g)o
Website — 30 Days P
Days

Loo 2 reklaamigruppi (Ad Set)
Lookalike Audience Interests

Ad Set 1 Ad Set 2
Reklaam 1 Reklaam 1
Reklaam 2 Reklaam 2

Vilista Postituse lugejad ja ostjad

Loo 2. kampaania

Kampaania eesmark on:
Video Views

Kampaania 1 sihtgrupid (Audience)

Lookalike Audience Interests

Loo Facebook Custom Audience segmendid:
Video vaatajad

Viewed Your Video Viewed Your Video
50% — 30 Days 50% — 180 Days

Loo 2 reklaamigruppi (Ad Set)

Lookalike Audience Interests

Ad Set 1 Ad Set 2

Reklaam 1 (video) Reklaam 1 (video)

Valista videot vaadanud inimesed



Tee eelt6dd enne II etappi

Loo LandingPage

Vaheta vaart info kontaktide vastu

Loo Website Custom Audience segmendid:

Visited Opt-in Visited Opt-in
Thank You Page — Thank You Page —
30 Days 180 Days

Visited Your Viewed Your Video
Website — 30 Days — 30 Days

Loo 2. kampaania tarbeks
praktiline video

Loo Lead Ad Custom Audiences segmendid:

Opened and
Submitted Lead
Form — 30 Days

Opened and
Submitted Lead
Form — 90 Days




Loo 2. kampaania

Too FB-st liiklus enda maandumislehele

Kampaania eesmark on:
Website Conversions

2. etapp: korja kontaktid iiles

Loo 2. kampaania

Kampaania eesmark on:

Collect leads for your business

Loo Kampaania sihtgrupid (Audience)

Kampaania 1 sihtgrupid (Audience)

Visited Your
Website — 30 Days

Viewed Your Video
— 30 Days

Visited Your
Website — 30 Days

Viewed Your Video
— 30 Days

Loo Website Custom Audience segmendid

Loo Lead Ad Custom Audiences segmendid:

Lead Ad vormi avajad ja liitujad

Visited Opt-in
Thank You Page —
30 Days

Visited Opt-in
Thank You Page —
180 Days

Opened and
Submitted Lead
Form — 30 Days

Opened and
Submitted Lead
Form — 90 Days

Loo 2 reklaamigruppi (Ad Set)

Loo 2 reklaamigruppi (Ad Set)

Visited Your Viewed Your Video
Website — 30 Days — 30 Days
Ad Set 1 Ad Set 2
Reklaam 1 Reklaam 1

Visited Your Viewed Your Video
Website — 30 Days — 30 Days
Ad Set 1 Ad Set 2
Reklaam 1 Reklaam 1

Valista Visited Opt-in Thank You Page — 180

Days, Lead Ad Custom Audience (90 days)

Vilista Visited Opt-in Thank You Page — 180
Days, Lead Ad Custom Audience (90 days)




3. etapp: aeg teha miitiki

Loo 3. kampaania

Too liiklus enda toote/teenuse v6i maandumislehele

Kampaania eesmark on:
Website Conversions

Loo Kampaania sihtgrupid (Audience)

Visited Thank You Submitted Lead Ad
Page — 30 Days Form — 30 Days

Loo 2 reklaamigruppi (Ad Set)

Visited Thank You Submitted Lead Ad
Page — 30 Days Form — 30 Days
Ad Set 1 Ad Set 2
Reklaam 1 Reklaam 1

Valista Bought the product we’ll promote
(Thank You Page Website Custom Audience
— 180 Days)

Bought the product we’ll promote (Email
Custom Audience)




